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KEY DATA  

Rating  BUY 
Sector relative Neutral 
Price (INR) 6,014 
12 month price target (INR) 7,530 
52 Week High/Low 6,337/4,506 
Market cap (INR bn/USD bn) 1,448/16.3 
Free float (%) 49.4 
Avg. daily value traded (INR mn) 2,172.0 

 
 

SHAREHOLDING PATTERN 
   Sep-25 Jun-25 Mar-25 

Promoter  50.55% 50.55% 50.55% 

FII  15.02% 15.58% 15.72% 

DII  19.39% 18.65% 18.26% 

Pledge  0% 0% 0% 
 

 Lull before storm; massive tailwinds coming 

Britannia posted strong EBITDA growth of 21.8% YoY in Q2FY26, 
primarily led by lower staff costs (down 22% YoY). Unorganised players 
(~15–18% share) earlier gained from GST non-compliance. The rate cut 
to 5% removed this edge, formalising the market and bolstering 
Britannia’s competitive position. Revenue grew 3.7% YoY; ex-GST 
transition impact grew ~6% YoY. GM of 40.6% was at five-quarter high. 

Management expects a volume-led double-digit growth soon. Eastern 
states were a drag on H1 performance, but distribution has almost 
normalised and recovery in volumes and revenue is likely Q3 onwards. 
We are keeping estimates unchanged and roll forward, yielding a 
target price of INR7,530 (earlier INR6,970); maintain ‘BUY’. 

FINANCIALS (INR mn) 

Year to March          FY25A FY26E FY27E FY28E 

Revenue 1,79,427 1,96,854 2,19,125 2,44,371 

EBITDA 31,872 36,014 40,737 46,710 

Adjusted profit 22,035 25,877 30,532 35,447 

Diluted EPS (INR) 91.5 107.4 126.7 147.1 

EPS growth (%) 2.8 17.4 18.0 16.1 

RoAE (%) 53.1 55.0 55.4 54.5 

P/E (x) 66.7 56.8 48.2 41.5 

EV/EBITDA (x) 33.2 29.1 25.4 21.9 

Dividend yield (%) 1.2 1.3 1.5 1.7 

 
 
PRICE PERFORMANCE 

 

 
Strong outlook—volume-led double digit revenue growth 

What we like: Adjacent bakery continued its momentum with double-digit growth 

in Rusk, Wafers and Croissant for consecutive quarters, led by strong growth in e-

commerce channel. International operations scaled up with strong traction in Africa 

and growing momentum in Kenya JV. All four-focus states (Hindi belt) have grown 

well. Pricing growth was 7–8% in Q2, which will moderate as GST changes normalise, 

replaced by volume growth. Gross margin of 40.6%, was at a five-quarter high. 

EBITDA margin of 19.7% expanded 293bp YoY/334bp QoQ. 

What we do not like: Due to distribution-led disruptions in East India, the company 

lost sales and market share in East, similar to Q1. Southern market, which is a mature 

one for the company, is growing slower than expectations. Dairy business is 

performing below expectations, but the company is positive on growing faster there. 

Q2FY26 conference call key takeaways: Staff costs sharply decreased due to lower 

SAR provisioning of INR50mn versus INR500mn in Q2FY25. Rural is still growing 

faster than Urban. Potentially, a slight margin haircut in the short term for volume 

growth and regional competitiveness. Ad spends have normalised (~4% of revenue) 

and shall remain at this level. Relaunch of Tiger Doodh Glucose as a value brand to 

fight in mass/rural segments. Some national players are getting aggressive in the MT 

channel. Total 65% portfolio saw grammage hikes at the end of October; remaining 

portfolio shall report grammage increases by mid-November. Planning to enter RTD-

protein segment, but has no intentions to enter Whey protein powder. Apart from 

this, the company shall not enter more segments, but consolidate and grow its 

current portfolio. Price cuts and grammage hikes taken have factored in Inverted 

duty structure issues. Cheese as a category has slowed down and MT is seeing 

heightened competitive intensity.  

 

Financials 
 

Year to March Q2FY26 Q2FY25 % Change Q1FY26 % Change 

Net Revenue  48,406  46,676 3.7  46,222 4.7 

EBITDA  9,545  7,834 21.8  7,571 26.1 

Adjusted Profit  6,545  5,318 23.1  5,207 25.7 

Diluted EPS (INR)  27.2  22.1 23.1  21.6 25.7 
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Financial Statements    

 

Income Statement (INR mn) 
Year to March             FY25A FY26E FY27E FY28E 

Total operating income 1,79,427 1,96,854 2,19,125 2,44,371 

Gross profit 73,386 82,492 91,674 1,03,150 

Employee costs 7,046 9,064 9,887 11,048 

Other expenses 22,099 20,828 22,782 25,218 

EBITDA 31,872 36,014 40,737 46,710 

Depreciation 3,133 3,278 3,301 3,387 

Less: Interest expense 1,388 967 829 765 

Add: Other income 2,271 2,279 3,565 5,149 

Profit before tax 29,514 34,050 40,174 47,709 

Prov for tax 7,487 8,171 9,641 12,261 

Less: Other adj 0 0 0 0 

Reported profit 22,035 25,877 30,532 35,447 

Less: Excp.item (net) 0 0 0 0 

Adjusted profit 22,035 25,877 30,532 35,447 

Diluted shares o/s 241 241 241 241 

Adjusted diluted  EPS 91.5 107.4 126.7 147.1 

DPS (INR) 75.0 78.4 88.7 103.0 

Tax rate (%) 25.4 24.0 24.0 25.7 

Important Ratios (%) 
Year to March             FY25A FY26E FY27E FY28E 

Gross margin (%) 40.9 41.9 41.8 42.2 

A&P (% of rev) 3.2 4.2 4.2 4.1 

Other exp (% of rev) 8.1 6.5 6.4 6.3 

EBITDA margin (%) 17.8 18.3 18.6 19.1 

Net profit margin (%) 12.3 13.1 13.9 14.5 

Revenue growth (% YoY) 6.0 10.0 11.4 11.7 

EBITDA  growth (% YoY) 0.5 13.0 13.1 14.7 

Adj. profit growth (%) 2.8 17.4 18.0 16.1 

Assumptions (%) 
Year to March                  FY25A FY26E FY27E FY28E 

GDP (YoY %)  7.0 7.0 7.0 7.0 

Repo rate (%) 5.3 5.3 5.3 5.3 

USD/INR (average) 87.0 90.0 92.0 92.0 

Biscuits 4.5 10.5 12.0 12.0 

Bread 2.0 12.0 11.0 14.0 

Cake and rusk 2.0 9.0 8.0 8.0 

Dairy 7.0 8.0 7.0 7.0 

Int business 7.0 8.0 7.0 7.0 

COGS % of sales 60.5 59.3 59.3 58.8 

Valuation Metrics 
Year to March            FY25A FY26E FY27E FY28E 

Diluted P/E (x) 66.7 56.8 48.2 41.5 

Price/BV (x) 33.8 29.1 24.6 20.9 

EV/EBITDA (x) 33.2 29.1 25.4 21.9 

Dividend yield (%) 1.2 1.3 1.5 1.7 

Source: Company and Nuvama estimates 

Balance Sheet (INR mn) 
Year to March              FY25A FY26E FY27E FY28E 

Share capital 241 241 241 241 

Reserves 43,316 50,303 59,463 70,097 

Shareholders funds 43,557 50,544 59,704 70,338 

Minority interest 256 254 252 250 

Borrowings 12,248 10,500 9,000 9,000 

Trade payables 17,522 18,173 20,252 22,440 

Other liabs & prov 13,560 13,560 13,560 13,560 

Total liabilities 88,386 94,273 1,04,010 1,16,831 

Net block 27,635 25,357 23,256 21,269 

Intangible assets 1,403 1,403 1,403 1,403 

Capital WIP 892 892 892 892 

Total fixed assets 29,930 27,652 25,551 23,564 

Non current inv 17,538 17,538 17,538 17,538 

Cash/cash equivalent 14,241 22,283 32,179 44,892 

Sundry debtors 4,486 4,755 5,300 5,922 

Loans & advances 1,915 1,915 1,915 1,915 

Other assets 20,275 20,130 21,528 23,000 

Total assets 88,386 94,273 1,04,010 1,16,831 

Free Cash Flow (INR mn) 
Year to March                FY25A FY26E FY27E FY28E 

Reported profit 21,787 25,877 30,532 35,447 

Add: Depreciation 3,133 3,278 3,301 3,387 

Interest (net of tax) (883) (1,312) (2,736) (4,384) 

Others   0 0 0 0 

Less: Changes in WC (3,933) (527) (137) (94) 

Operating cash flow 24,807 28,368 31,232 34,543 

Less: Capex 4,464 1,000 1,200 1,400 

Free cash flow 20,342 27,368 30,032 33,143 

Key Ratios 
Year to March         FY25A FY26E FY27E FY28E 

RoE (%) 53.1 55.0 55.4 54.5 

RoCE (%) 53.4 59.7 63.0 65.3 

Inventory days  42 39 37 37 

Receivable days 9 9 8 8 

Payable days 58 57 55 55 

Working cap (% sales) 5.4 8.8 12.5 16.4 

Gross debt/equity (x) 0.3 0.2 0.2 0.1 

Net debt/equity (x) 0 (0.2) (0.4) (0.5) 

Interest coverage (x) 20.7 33.9 45.2 56.6 

Valuation Drivers 
Year to March              FY25A FY26E FY27E FY28E 

EPS growth (%) 2.8 17.4 18.0 16.1 

RoE (%) 53.1 55.0 55.4 54.5 

EBITDA growth (%) 0.5 13.0 13.1 14.7 

Payout ratio (%) 82.0 73.0 70.0 70.0 
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 Trends at a glance 

Particulars  Q1FY24   Q2FY24   Q3FY24   Q4FY24   Q1FY25   Q2FY25   Q3FY25   Q4FY25   Q1FY26   Q2FY26  

Consolidated           

Revenue (INR Mn) 40,107 44,329 42,563 40,694 42,500 46,700 45,926 44,322 46,222 48,406 

EBITDA (INR Mn) 6,889 8,724 8,211 7,875 7,500 7,800 8,449 8,052 7,571 9,545 

PAT (INR Mn) 4,576 5,876 5,593 5,383 5,000 5,300 5,817 5,600 5,207 6,545 

Revenue growth (%) 8.4  1.2  1.4  1.1  6.0  5.3  7.9  8.9  8.8  3.7  

EBITDA growth (%) 37.6  22.6  0.4  (1.7) 8.9  (10.6) 2.9  2.3  0.9  22.4  

Gross margin (%) 41.3  42.1  43.0  44.1  41.8  40.2  36.9  39.3  39.2  40.6  

EBITDA margin (%) 17.2  19.7  19.3  19.4  17.6  16.7  18.4  18.2  16.4  19.7  

Employee expenses (% of sales) 4.7  3.7  4.7  4.0  4.9  5.1  2.4  3.8  5.3  3.8  

Other expenses (% of sales) 20.3  19.9  20.2  21.9  21.5  20.2  18.5  18.5  19.1  18.6  

Volume growth (%) 0.0 0.2 5.5 7.0 8.0 8.0 6.0 3.0 2.0 NA 

Standalone           

Revenue (INR Mn) 38,706 42,889 41,024 39,242 40,944 45,008 44,181 42,825 44,527 46,645 

EBITDA (INR Mn) 6,666 8,409 7,929 7,704 7,283 7,462 8,104 7,787 7,206 9,143 

Revenue growth (%) 9.9  2.3  2.3  0.8  5.8  4.9  7.7  9.1  8.7  3.6 

EBITDA growth (%) 41.9  22.3  0.4  (3.1) 9.2  (11.3) 2.2  1.1  (1.1) 22.5 

Gross margin (%) 40.2  41.3  42.3  43.3  43.1  39.7  36.9  38.2  38.5  39.9 

EBITDA margin (%) 17.2  19.6  19.3  19.6  17.8  16.6  18.3  18.2  16.2  19.6 

Employee expenses (% of sales) 3.9  2.9  4.0  3.2  4.0  4.3  1.5  3.0  4.6  3.1 

Other expenses (% of sales) 19.1  18.7  19.0  20.4  19.9  18.8  17.1  17.1  17.8  17.3 

Source: Company, Nuvama Research 

 CAGR Trends (%) 

Particulars Q2FY21 Q2FY22 Q2FY23 Q2FY24 Q2FY25 Q2FY26 2-year CAGR (%) 3-year CAGR (%) 4-year CAGR (%) 5-year CAGR (%) 

Revenue (INR bn)       34.2        36.1        43.4        44.3        46.7           48.4                            4.5                            3.7                            7.6                            7.2  

EBITDA (INR bn)         6.8          5.6          7.1          8.7          7.8             9.5                            4.6                         10.3                         14.3                            7.2  

PAT (INR bn)         5.0          3.8          4.9          5.9          5.3             6.5                            5.5                            9.9                         14.4                            5.7  

Volume growth(%)          9.0          2.0          4.0          0.2          8.0   NA   NA   NA   NA   NA  

Source: Company, Nuvama Research 
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 Key management commentary - Outlook 

Q2FY25 Q3FY25 Q4FY25 Q1FY26 Q2FY26 

•Tough demand scenario and 

high inflation, with CPI at 5.5% 

and food inflation at 9.2%. 

• Rural growth is showing signs 

of recovery at high single digits, 

performing better than urban 

areas. 

• Management remains 

confident about long-term 

prospects despite near-term 

challenges. 

• EBITDA margins to be in the 

range of 17-18% after taking 

calibrated price hikes. 

• A 6-6.5% price increase to 

counter 11% commodity 

inflation, with 2% already taken 

in Q3, 2.5% planned for 

Q4FY25, and 1.5% in Q1FY26. 

• Capital expenditure will be 

reduced to INR1.5-2bn next 

year as the company has 

completed major plant 

expansions. 

• There is significant 

opportunity for premiumisation 

in cookies. 

• Management is reasonably 

optimistic about recovery 

continuing but gradual rather 

than a sharp upturn. 

• Volume and value growth to 

be ,maintained with pricing 

expected to contribute ~5.5% 

growth differential vs volume. 

• The growth rate for non-

biscuit categories to be 1–1.5x 

higher than biscuits  

categories over the next five 

years.  

• Over long term, BRIT aims for 

double-digit revenue growth, 

and for profitability growth to 

be higher than revenue growth. 

• Gradual FMCG recovery 

expected, aiming for sustained 

volume and value growth 

toward double digits. 

• Management expects 

commodity prices to stabilize, 

moving away from the wide 

fluctuations seen in recent 

years. 

• Necessary price increases 

completed, ensuring a strong 

competitive position. 

• Revenue growth shall 

outperform volume growth. 

Value-volume gap shall remain 

at 6–8% for coming quarters.  

• Duty cut: Some benefit has 

accrued in Q1FY26, but largely 

the benefit shall come in 

Q2FY26. 

• Despite confidence in margin 

stability, international 

uncertainties pose risks. 

• Normalised A&P 

spends to continue 

in Q3 and Q4.          

• It is likely to 

sustain healthy 

margins in the near 

term, with cost 

pressures in palm 

oil to remain 

neutralised. 

•  Reduction in GST 

rates from 18% to 

5% is likely to 

benefit organised 

national players 

versus small 

regional players 

who may not have 

been fully tax 

compliant    

Source: Company, Nuvama Research 
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 Key management commentary - Pricing, margins and key launches 

Q2FY25 Q3FY25 Q4FY25 Q1FY26 Q2FY26 

• BRITS plans to implement a 

4-5% price increase across 

their portfolio over the next 

two quarters. 

• Price increases will be 

implemented gradually 

through December-January, 

with immediate direct price 

increases where possible. 

• Strategic price adjustments 

by channel and brand, 

targeting SKUs without recent 

increases. 

• Inflation lead to price 

increases, particularly in palm 

oil (45% increase) and flour. 

• The 11% commodity inflation 

requires a 6.5% price increase 

to maintain absolute 

profitability, with cost 

efficiencies helping bridge the 

gap. 

• Initially hesitant on price 

hikes amid deflation/inflation 

uncertainty, the company now 

acts decisively as inflation 

persists. 

•There was a 5.5% gap 

between revenue growth and 

volume growth, indicating the 

impact of price increases. 

• Significant price increases in 

Q4 due to high inflation across 

key raw materials, including:- 

12% YoY inflation in flour- 54% 

YoY inflation in palm oil- 83% 

YoY inflation in cocoa- 21% YoY 

inflation in milk. 

• In FY26,price hike expected 

in the first two months, but no 

further increases if 

commodities stay stable . 

• Competitors are not 

expected to cut prices despite 

some commodity corrections, 

since inflation has been high 

and price increases were 

implemented late in the year. 

• Price increases implemented 

to cover most of their inflation 

costs. 

• Currently there is about 7.5-

8% pricing in the system, 

volume growth lagging 

revenue growth by 6-8% 

expected for next few 

quarters. 

• Current price levels to be 

maintained despite 

commodity cost deflation. 

• Tactical pricing adjustments 

will be taken in specific 

territories if needed to remain 

competitive. 

 • It took price 

reductions on large 

packs and increased 

grammages on small 

packs in response to 

GST rate changes 

 • For INR5 and INR10 

products (65% of 

portfolio), they marked 

prices at INR4.50 and 

INR9, respectively, 

though actual retail 

prices remained at 

INR5 and INR10 

 • Pricing growth was 

approximately 7-8% in 

Q2 

 • The company 

provided minimal 

trade support during 

GST transition 

compared to 

competitors 

EBIDTA margins were 16.8%. 

Gross Margins were 40.2%. 

• Ebidta Margins at 18.4%., 

declined 89bps YoY. 

• Gross margins contracted 

600bps to 36.9% due to 

commodity inflation. 

• Urban retail channel 

provides 1.3x the company 

average profit margins. 

• Ebidta Margins were 18.2% 

,declined 118bps YoY. 

• Gross Margins were 39.3% . 

• Ebidta Margins at 16.4% 

declined 135bps YoY  , Gross 

Margins were at 39.2%. 

• Margins to improve going 

forward as commodity prices 

have stabilized. 

• Industry margins have 

significantly improved over the 

past 14 years from 3-4% to 

teens, which has attracted 

more competitors. 

•EBIDTA margins at 

19.7%. 

• Gross margin at 

40.6% 

• Milk Bikis Wafer Rolls, Layer 

Cake – Jam & Cream, Tiger 

Coconut Biscuit, 50-50- 

Golmaal Butter 

• Britannia Cake Layerz 

(Starwberry Cheese), Toastie – 

Rusk(Rs 5 pack) 

•Britannia Cake Gobbles , 

Britannia Grow(Milk for kids), 

Strengthened the ‘Chai’ 

association for Good Day in 

partnership with Chai Point at 

the Maha Kumbh. 

• Pure Magic –Chocostars 

,Chocoframe(Harry Potters), 

Goodday- Butter Jeera, 

Nutrichoice-100% Millets, 

Marie Gold Her Startup Show – 

Season 2  

 • It launched several 

new products under 

the Pure Magic brand, 

including Choco Tarts, 

Choco Stars, and Choco 

Frames with a Harry 

Potter theme 

 • They introduced 

NutriChoice 100% 

millet cookies with no 

maida, palm oil or 

added sugar 

 • Tiger Glucose was 

relaunched as Tiger 

Doodh Glucose with a 

recipe change 

Source: Company, Nuvama Research 
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Q2FY26 conference call: Key takeaways 

Outlook 

 The company expects a volume-led double-digit growth soon. 

 Reduction in GST rates from 18% to 5% is likely to benefit organised national 

players versus small regional players who may not have been fully tax compliant. 

 Normalised A&P spends (4%) to continue in Q3 and Q4. 

 It is likely to sustain healthy margins in the near term with cost pressures in palm 

oil to remain neutralised. 

 East India trade disruption to be completely normalised in Q3. 

 Focus remains on volume-led growth through regional innovation, product 

renovation, and efficient distribution. 

 Reinvestment behind innovation and brand equity likely to support long-term 

earnings momentum and share gains. 

 Likely entry into protein drinks segment in RTD format. 

 Transitionary impact likely to normalise gradually Q3FY26 onwards as secondary 

offtake improves. 

GST transition 

 ~85% of portfolio affected by GST rate revision effective September 22, 2025. 

 Short-term volume disruption observed due to destocking and delayed buying 

by trade partners. 

 It reported a ~2–2.5% negative impact on sales due to GST transition impact. 

 Large packs reported pricing reductions, whereas small packs posted grammage 

additions. 

 Organised players control most of the market, with the top three companies 

having 70% share and regional players another 10–12%, leaving 15–18% for small 

value players. 

Key highlights 

 Revenue was INR47,520mn, up 4.1% YoY led by steady demand across key 

categories. 

 EBITDA rose 22.9% YoY to INR8,690mn, supported by cost optimisation and 

efficiency programmes. 

 PAT surged 23.1% YoY to INR6,540mn, aided by healthy margin expansion. 

 Pricing growth was ~7–8%. 

 Employee cost reported a drop due to lower provisioning related to SAR. 
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Market share 

 Leadership position in the biscuit category maintained with sustained gap versus 

organised peers. 

 Marginal share loss recorded as regional and local players gained traction in 

value packs. 

 All four-focus states (Hindi belt) have grown well. 

 Efforts underway to regain momentum through portfolio renovation, stronger 

brand activation, and wider rural distribution. 

Commodity price trend 

 Key input materials remained largely range-bound and under control. 

 Refined palm oil fell 9% QoQ/but rose 29% YoY. 

 Cocoa increased 5% QoQ/9% YoY 

 Milk prices dropped 3% QoQ/rose 13% YoY. 

 Sugar increased 1% QoQ and 3% YoY. 

 Wheat flour rose 2% QoQ and 6% YoY. 

 Laminates increased 2% QoQ and 1% YoY. 

New CEO 

 Mr Rakshit Hargave will join in December and will handle the entire business. 

 Varun Berry's role will be to help him and ensure a smooth transition, but he will 

not directly handle any specific portfolio. 

Adjacency business 

 Adjacent bakery continued its momentum with double-digit growth in Rusk, 

Wafers and Croissant for consecutive quarters, led by strong growth in e-

commerce channel. 

 Wafers continued their fifth straight quarter of double-digit growth, aided by 

added capacity in North India. 

 International operations scaled up with strong traction in Africa and growing 

momentum in Kenya JV. 

 Cheese and cake segments reported sequential share gains and higher 

contribution from modern trade and e-commerce. 
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 New launches and innovations 

 

Source: Company, Nuvama Research 

 Commodity price trend 

 

Source: Company, Nuvama Research 
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 Consolidated sales growth (%) 

 

Source: Company, Nuvama Research 

 Standalone sales growth (%) 

 

Source: Company, Nuvama Research 

 Gross margin trend 

 

Source: Company, Nuvama Research 

 EBITDA margin trend 

 

Source: Company, Nuvama Research 
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 Standalone financial snapshot (INR mn) 

Year to march Q2FY26 Q2FY25 % change Q1FY26 % change 

Net Sales          45,678            43,919                            4.0            43,576                 4.8  

Other Op. Income                 968              1,090                        (11.2)                 951                 1.7  

Total          46,645            45,008                            3.6            44,527                 4.8  

Expenses           

Purchase of stock             4,847              5,142                          (5.7)             5,064               (4.3) 

(Inc)/Dec in stock                 188                (635)  NA                (201)  NA  

Consumption of Raw material          22,984            22,647                            1.5            22,505                 2.1  

Employee cost             1,433              1,947                        (26.4)             2,037            (29.6) 

Conversion and other charges                     -                        -     -                      -     -  

Ad and sales promotion                     -                        -     -                      -     -  

Other Expenditure             8,051              8,446                          (4.7)             7,917                 1.7  

Total          37,502            37,546                          (0.1)           37,321                 0.5  

EBITDA             9,143              7,462                          22.5              7,206              26.9  

Depreciation                 775                  689                          12.5                  749                 3.5  

EBIT             8,368              6,773                          23.5              6,457              29.6  

Other inc             1,101                  520                       111.9                  541            103.6  

Interest net                 342                  343                          (0.4)                 257              32.9  

Exceptional item                     -                         2   NA                      -     NA  

PBT             9,128              6,952                          31.3              6,741              35.4  

Tax             2,228              1,804                          23.5              1,759              26.7  

PAT             6,900              5,147                          34.0              4,982              38.5  

Equity Shares (FV- INR1)                 241                  241                              (0)                 241                   (0) 

EPS               28.6                 21.4                          34.1                 20.7              38.6  

  

as % of net revenues 

COGS               60.1                 60.3                           (26)                61.5             (140) 

Employee                  3.1                   4.3                        (125)                  4.6             (150) 

Conversion and other charges                     -                        -                                -                        -                     -    

Ad and sales promotion                     -                        -                                -                        -                     -    

Other expenditure               17.3                 18.8                        (151)                17.8               (52) 

EBITDA               19.6                 16.6                          302                 16.2               342  

PAT               14.8                 11.4                          336                 11.2               360  

Tax Rate               24.4                 26.0                         (155)                26.1             (169) 

Source: Company, Nuvama Research 
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 Consolidated financial snapshot (INR mn) 

Year to march  Q2FY26   Q2FY25   % change   Q1FY26   % change  

 Net sales              47,522              45,662                  4.1              45,349                  4.8  

 Other operating Income                    885                 1,013             (12.7) 874                1.3  

 Total Income              48,406              46,676                  3.7              46,222                  4.7  

 Cost of materials              28,229              27,294                 3.4              27,591                 2.3  

 Employee cost                 1,811                 2,323             (22.0)                2,419             (25.1) 

 Other Expenditure                 8,821                 9,224               (4.4)                8,642                 2.1  

 EBITDA                 9,545                 7,834               21.8                 7,571               26.1  

 Depreciation                    851                    761               11.8                    820                  3.7  

 EBIT                 8,695                 7,073               22.9                 6,750               28.8  

 Other inc                    521                    460               13.3                    570                (8.6) 

 Interest net                    347                    346                 0.1                    262               32.6  

 Profit Before Tax                 8,869                 7,186               23.4                 7,059               25.6  

 Provision for Tax                 2,286                 1,836               24.5                 1,809               26.4  

 Minority Interest                         6                       (1)  NM                       (6)  NM  

 Add: Share of profit from associates                     (33)                    (34)  NM                     (49)  NM  

 Exceptional Items (Net of Tax)                        -                         (2)  NM                        -     NM  

 Reported Profit                 6,545                 5,317               23.1                 5,207               25.7  

 Adjusted Profit                  6,545                 5,318               23.1                 5,207               25.7  

 No. of Shares outstanding (mn)                    241                    241               (0.0)                   241                    -    

 Adjusted Diluted EPS                   27.2                   22.1               23.1                   21.6               25.7  

As % of net revenues           

 Cost of materials                   59.4                   59.8                 (37)                  60.8               (144) 

 Employee cost                      3.7                      5.0              (124)                     5.2              (149) 

 Other Expenditure                   18.2                   19.8               (154)                  18.7                 (47) 

 EBITDA                   19.7                   16.8                293                   16.4                334  

 Net profit                   13.5                   11.4                 213                   11.3                 225  

 Tax Rate                   25.8                   25.6                  22                   25.6                  14  

Source: Company, Nuvama Research 
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Company Description  

Britannia is the value leader in the biscuit category and one of the oldest brands in 

India. Britannia has a presence in the biscuit, bread, cakes, rusk and dairy segment. 

In biscuits, the company has brands like Good Day, Crackers, Nutrichoice, Marie 

Gold, Tiger, Milk Bikis, Jim Jam, Bourbon, Little Hearts, Pure Magic and Nice Time. 

Britannia is focused on driving growth through its power brands - GoodDay, Tiger, 

Marie, Milk Bikis, 50:50, Treat and Nutri Choice. Britannia is present in dairy with 

value added products like cheese, yogurt, flavoured milk, butter etc and plans to go 

for full integration of this business. Apart from this, the company is also present in 

cakes and rusks which remain a key focus area. On the international front Britannia 

exports to many countries and has international subsidiary in Middle East.  

 

Investment Theme  

Britannia is expected to outperform the industry growth led by strong innovation 

pipeline and distribution expansion. The company is focusing on reducing the gap 

with Parle and is driving inroads in the market where it is weak i.e. the hinterland. 

Britannia is not only launching new products but also relaunching its key brands (like 

GoodDay, Milk BIkis and Tiger) which are yield good results. The company is soon 

going to commission its R&D facility, which will also give a boost to innovation. 

Company’s cost saving initiatives will also aid its margins.  

 

Key Risks  

 Increased competitive intensity: Rising competitive intensity (especially from 

players like Patanjali) can potentially result in volume pressures. Also, it can 

result in increased A&P spends and investments towards the brand resulting in 

margin pressure. Maintaining market share becomes challenging in such a 

scenario.  

 Raw material prices: Rise in the raw material prices like wheat, flour, RPO, milk 

can lead to pressure on the gross margins. Inability to pass on the pricing 

pressure to consumers due to higher competition can result in further pressure. 

Rural slowdown: Biscuit is a highly penetrated category and slowdown, 

particularly in rural areas, will lead to slowing of the category growth rates.  

 Failure in new innovation and segments: Britannia has a strong pipeline of new 

innovations and it also plans to solidify its hold in the dairy, cake, rusk and 

international markets. However, a risk of failure of new launches and 

disappointing entry in new segments cannot be ruled out completely. 
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Additional Data    
Management 

MD Varun Berry 

CFO Mr. N Venkataraman 

Non-Executive Director Mr. Ness N. Wadia 

CS Mr. T.V. Thulsidass 

Auditor Walker Chandiok & Co LLP 
 

Holdings – Top 10* 
% Holding  % Holding 

Life Insurance  6.57 Quant Money Man 0.99 

ICICI Prudentia 2.10 Kotak mahindra  0.84 

Vanguard group  2.08 ICICI Prudentia 0.77 

BlackRock Inc 1.91 HDFC Asset mana 0.59 

SBI Funds manag 1.91 Norges bank 0.47 

*Latest public data 

 

Recent Company Research 
Date Title Price Reco 

05-Nov-25 
Strong cost optimisation in Q2; 
Oven fresh 

5,892 Buy 

06-Aug-25 
Impressive sales and transaction 
growth; Result Update 

5,402 Buy 

05-Aug-25 
SAR impact weighs on EBITDA; Oven 
fresh 

5,635 Buy 

 

 

Recent Sector Research 
Date Name of Co./Sector Title 

06-Nov-25 CCL Products  
Strong volume growth;  Result 
Update 

05-Nov-25 CCL Products  Impressive show;  Oven fresh 

04-Nov-25 AWL Agri Business  
Foods and FMCG drag 
performance;  Result Update 

 

 

Rating and Daily Volume Interpretation 

 
Source: Bloomberg, Nuvama research 

 

Rating Rationale & Distribution: Nuvama Research 

Rating 
Expected absolute returns  

over 12 months 
Rating Distribution 

Buy 15% 205 

Hold <15% and >-5% 68 

Reduce      <-5% 37 
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DISCLAIMER    
 
Nuvama Wealth Management Limited  (defined as “NWML” or “Research Entity”) a company duly incorporated under the Companies Act, 1956 (CIN No L67110MH1993PLC344634) having 
its Registered office situated at 801- 804, Wing A, Building No. 3, Inspire BKC, G Block, Bandra Kurla Complex, Bandra East, Mumbai – 400 051 is regulated by the Securities and Exchange 
Board of India (“SEBI”) and is licensed to carry on the business of broking, Investment Adviser, Research Analyst and other related activities. Name of Compliance officer: Mr. Abhijit Talekar, 
E-mail address: researchcompliance@nuvama.com Contact details +91 9004510449 Investor Grievance e-mail address- grievance.nwm@nuvama.com 
 
This Report has been prepared by NWML in the capacity of a Research Analyst having SEBI Registration No.INH000011316 and Enlistment no. 5723 with BSE and distributed as per SEBI 
(Research Analysts) Regulations 2014. This report does not constitute an offer or solicitation for the purchase or sale of any financial instrument or as an official confirmation of any 
transaction. Securities as defined in clause (h) of section 2 of the Securities Contracts (Regulation) Act, 1956 includes Financial Instruments and Currency Derivatives. The information 
contained herein is from publicly available data or other sources believed to be reliable. This report is provided for assistance only and is not intended to be and must not alone be taken as 
the basis for an investment decision. The user assumes the entire risk of any use made of this information. Each recipient of this report should make such investigation as it deems necessary 
to arrive at an independent evaluation of an investment in Securities referred to in this document (including the merits and risks involved), and should consult his own advisors to determine 
the merits and risks of such investment. The investment discussed or views expressed may not be suitable for all investors. 
 
This information is strictly confidential and is being furnished to you solely for your information. This information should not be reproduced or redistributed or passed on directly or indirectly 
in any form to any other person or published, copied, in whole or in part, for any purpose. This report is not directed or intended for distribution to, or use by, any person or entity who is a 
citizen or resident of or located in any locality, state, country or other jurisdiction, where such distribution, publication, availability or use would be contrary to law, regulation or which 
would subject NWML and associates, subsidiaries / group companies to any registration or licensing requirements within such jurisdiction. The distribution of this report in certain 
jurisdictions may be restricted by law, and persons in whose possession this report comes, should observe, any such restrictions. The information given in this report is as of the date of this 
report and there can be no assurance that future results or events will be consistent with this information. This information is subject to change without any prior notice. NWML reserves 
the right to make modifications and alterations to this statement as may be required from time to time. NWML or any of its associates / group companies shall not be in any way responsible 
for any loss or damage that may arise to any person from any inadvertent error in the information contained in this report. NWML is committed to providing independent and transparent 
recommendation to its clients. Neither NWML nor any of its associates, group companies, directors, employees, agents or representatives shall be liable for any damages whether direct, 
indirect, special or consequential including loss of revenue or lost profits that may arise from or in connection with the use of the information. Our proprietary trading and investment 
businesses may make investment decisions that are inconsistent with the recommendations expressed herein. Past performance is  not necessarily a guide to future performance .The 
disclosures of interest statements incorporated in this report are provided solely to enhance the transparency and should not be treated as endorsement of the v iews expressed in the 
report. The information provided in these reports remains, unless otherwise stated, the copyright of NWML. All layout, design, original artwork, concepts and other Intellectual Properties, 
remains the property and copyright of NWML and may not be used in any form or for any purpose whatsoever by any party without the express written permission of the copyright holders. 
  
NWML shall not be liable for any delay or any other interruption which may occur in presenting the data due to any reason including network (Internet) reasons or snags in the system, break 
down of the system or any other equipment, server breakdown, maintenance shutdown, breakdown of communication services or inability of the NWML to present the data. In no event 
shall NWML be liable for any damages, including without limitation direct or indirect, special, incidental, or consequential damages, losses or expenses arising in connection with the data 
presented by the NWML through this report. 
 
We offer our research services to clients as well as our prospects. Though this report is disseminated to all the customers simultaneously, not all customers may receive this report at the 
same time. We will not treat recipients other than intended recipients as customers by virtue of their receiving this report.  
 
NWML and its associates, officer, directors, and employees, research analyst (including relatives) worldwide may: (a) from time to time, have long or short positions in, and buy or sell the 
Securities, mentioned herein or (b) be engaged in any other transaction involving such Securities and earn brokerage or other compensation or act as a market maker in the financial 
instruments of the subject company/company(ies) discussed herein or act as advisor or lender/borrower to such company(ies) or  have other potential/material conflict of interest with 
respect to any recommendation and related information and opinions at the time of publication of research report or at the time of public appearance. (c) NWML may have proprietary 
long/short position in the above mentioned scrip(s) and therefore should be considered as interested. (d) The views provided herein are general in nature and do not consider risk appetite 
or investment objective of any particular investor; readers are requested to take independent professional advice before investing. This should not be construed as invitation or solicitation 
to do business with NWML.  
 
NWML or its associates may have received compensation from the subject company in the past 12 months. NWML or its associates may have managed or co-managed public offering of 
securities for the subject company in the past 12 months. NWML or its associates may have received compensation for investment banking or merchant banking or brokerage services from 
the subject company in the past 12 months. NWML or its associates may have received any compensation for products or services other than investment banking or merchant banking or 
brokerage services from the subject company in the past 12 months. NWML or its associates have not received any compensation or other benefits from the Subject Company or third party 
in connection with the research report. Research analyst or his/her relative or NWML’s associates may have financial interest in the subject company. NWML and/or its Group Companies, 
their Directors, affiliates and/or employees may have interests/ positions, financial or otherwise in the Securities/Currencies and other investment products mentioned in this report. NWML, 
its associates, research analyst and his/her relative may have other potential/material conflict of interest with respect to any recommendation and related information and opinions at the 
time of publication of research report or at the time of public appearance.  
 
Participants in foreign exchange transactions may incur risks arising from several factors, including the following: ( i) exchange rates can be volatile and are subject to large fluctuations; ( ii) 
the value of currencies may be affected by numerous market factors, including world and national economic, political and regulatory events, events in equity and debt markets and changes 
in interest rates; and (iii) currencies may be subject to devaluation or government imposed exchange controls which could affect the value of the currency. Investors in securities such as 
ADRs and Currency Derivatives, whose values are affected by the currency of an underlying security, effectively assume currency risk. 
 
Research analyst has served as an officer, director or employee of subject Company in the last 12 month period ending on the last day of the month immediately preceding the date of 
publication of the Report.: No 
 
NWML has financial interest in the subject companies: No 
 
NWML’s Associates may have actual / beneficial ownership of 1% or more securities of the subject company at the end of the month immediately preceding the date of publication of 
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Analyst Certification: 
The analyst for this report certifies that all of the views expressed in this report accurately reflect his or her personal views about the subject company or companies and its or their securities, 
and no part of his or her compensation was, is or will be, directly or indirectly related to specific recommendations or views expressed in this report.  
 
Additional Disclaimers 
 
Disclaimer for U.S. Persons 
This research report is a product of NWML, which is the employer of the research analyst(s) who has prepared the research report. The research analyst(s) preparing the research report 
is/are resident outside the United States (U.S.) and are not associated persons of any U.S. regulated broker-dealer and therefore the analyst(s) is/are not subject to supervision by a U.S. 
broker-dealer, and is/are not required to satisfy the regulatory licensing requirements of FINRA or required to otherwise comply with U.S. rules or regulations regarding, among other things, 
communications with a subject company, public appearances and trading securities held by a research analyst account.  
 
This report is intended for distribution by NWML only to "Major Institutional Investors" as defined by Rule 15a-6(b)(4) of the U.S. Securities and Exchange Act, 1934 (the Exchange Act) and 
interpretations thereof by U.S. Securities and Exchange Commission (SEC) in reliance on Rule 15a 6(a)(2). If the recipient of this report is not a Major Institutional Investor as specified above, 
then it should not act upon this report and return the same to the sender. Further, this report may not be copied, duplicated and/or transmitted onward to any U.S. person, which is not the 
Major Institutional Investor. 
 
In reliance on the exemption from registration provided by Rule 15a-6 of the Exchange Act and interpretations thereof by the SEC in order to conduct certain business with Major Institutional 
Investors, NWML has entered into an agreement with a U.S. registered broker-dealer, Nuvama Financial Services Inc. (formerly Edelweiss Financial Services Inc.) ("NFSI"). Transactions in 
securities discussed in this research report should be effected through NFSI. 
 
Disclaimer for U.K. Persons 
The contents of this research report have not been approved by an authorised person within the meaning of the Financial Services and Markets Act 2000 ("FSMA").  
 
In the United Kingdom, this research report is being distributed only to and is directed only at (a) persons who have professional experience in matters relating to investments falling within 
Article 19(5) of the FSMA (Financial Promotion) Order 2005 (the “Order”); (b) persons falling within Article 49(2)(a) to (d) of the Order (including high net worth companies and unincorporated 
associations); and (c) any other persons to whom it may otherwise lawfully be communicated (all such persons together being referred to as “relevant persons”). 
 
This research report must not be acted on or relied on by persons who are not relevant persons. Any investment or investment activity to which this research report relates is available only 
to relevant persons and will be engaged in only with relevant persons. Any person who is not a relevant person should not act or rely on this research report or any of its contents. This 
research report must not be distributed, published, reproduced or disclosed (in whole or in part) by recipients to any other person.  
 
Disclaimer for Canadian Persons 
This research report is a product of NWML, which is the employer of the research analysts who have prepared the research report.  The research analysts preparing the research report are 
resident outside the Canada and are not associated persons of any Canadian registered adviser and/or dealer and, therefore, the analysts are not subject to supervision by a Canadian 
registered adviser and/or dealer, and are not required to satisfy the regulatory licensing requirements of the Ontario Securities Commission, other Canadian provincial securities regulators, 
the Investment Industry Regulatory Organization of Canada and are not required to otherwise comply with Canadian rules or regulations regarding, among other things, the research analysts' 
business or relationship with a subject company or trading of securities by a research analyst. 
 
This report is intended for distribution by NWML only to "Permitted Clients" (as defined in National Instrument 31-103 ("NI 31-103")) who are resident in the Province of Ontario, Canada 
(an "Ontario Permitted Client").  If the recipient of this report is not an Ontario Permitted Client, as specified above, then the recipient should not act upon this report and should return the 
report to the sender.  Further, this report may not be copied, duplicated and/or transmitted onward to any Canadian person. 
 
NWML is relying on an exemption from the adviser and/or dealer registration requirements under NI 31-103 available to certain international advisers and/or dealers.  Please be advised 
that (i) NWML is not registered in the Province of Ontario to trade in securities nor is it registered in the Province of Ontario to provide advice with respect to securities; (ii) NWML's head 
office or principal place of business is located in India; (iii) all or substantially all of NWML's assets may be situated outside of Canada; (iv) there may be difficulty enforcing legal rights against 
NWML because of the above; and (v) the name and address of the NWML's agent for service of process in the Province of Ontario is: Bamac Services Inc., 181 Bay Street, Suite 2100, Toronto, 
Ontario M5J 2T3 Canada. 
 
Disclaimer for Singapore Persons 
In Singapore, this report is being distributed by Nuvama Investment Advisors Private Limited (NIAPL) (Previously Edelweiss Investment Advisors Private Limited ("EIAPL")) (Co. Reg. No. 
201016306H) which is a holder of a capital markets services license and an exempt financial adviser in Singapore and (ii) solely to persons who qualify as "institutional investors" or "accredited 
investors" as defined in section 4A(1) of the Securities and Futures Act, Chapter 289 of Singapore ("the SFA"). Pursuant to regulations 33, 34, 35 and 36 of the Financial Advisers Regulations 
("FAR"), sections 25, 27 and 36 of the Financial Advisers Act, Chapter 110 of Singapore shall not apply to NIAPL when providing any financial advisory services to an accredited investor (as 
defined in regulation 36 of the FAR. Persons in Singapore should contact NIAPL in respect of any matter arising from, or in connection with this publication/communication. This report is 
not suitable for private investors. 
 
Disclaimer for Hong Kong persons 
This report is distributed in Hong Kong by Nuvama Investment Advisors (Hong Kong) Private Limited (NIAHK) (Previously Edelweiss Securities (Hong Kong) Private Limited (ESHK)), a licensed 
corporation (BOM -874) licensed and regulated by the Hong Kong Securities and Futures Commission (SFC) pursuant to Section 116(1) of the Securi ties and Futures Ordinance  “SFO”. This 
report is intended for distribution only to “Professional Investors” as defined in Part I of Schedule 1 to SFO. Any investment or investment activity to which this document relates is only 
available to professional investor and will be engaged only with professional investors.”  Nothing here is an offer or solicitation of these securities, products and services in any jurisdiction 
where their offer or sale is not qualified or exempt from registration. The report also does not constitute a personal recommendation or take into account the particular investment objectives, 
financial situations, or needs of any individual recipients.   The Indian Analyst(s) who compile this report is/are not located in Hong Kong and is/are not licensed to carry on regulated activities 
in Hong Kong and does not / do not hold themselves out as being able to do so. 
 

INVESTMENT IN SECURITIES MARKET ARE SUBJECT TO MARKET RISKS. READ ALL THE RELATED DOCUMENTS CAREFULLY BEFORE 
INVESTING. REGISTRATION GRANTED BY SEBI, MEMBERSHIP OF RAASB AND CERTIFICATION FROM NISM IN NO WAY GUARANTEE 
PERFORMANCE OF NWML OR PROVIDE ANY ASSURANCE OF RETURNS TO INVESTORS AND CLIENTS. 
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